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The Commission shall inform the implementing partner at least one month in advance of the dates envisaged for the 

evaluation missions. The implementing partners shall collaborate efficiently and effectively with the evaluation 

experts, and inter alia provide them with all necessary information and documentation, as well as access to the project 

premises and activities. 

The evaluation reports shall be shared with the partner country and other key stakeholders following the best practice 

of evaluation dissemination. The implementing partners and the Commission shall analyse the conclusions and 

recommendations of the evaluations and, where appropriate, in agreement with the partner country, jointly decide on 

the follow-up actions to be taken and any adjustments necessary, including, if indicated, the reorientation of the 

Action. 

Evaluation services may be contracted under a framework contract. 

5.3 Audit and Verifications 

Without prejudice to the obligations applicable to contracts concluded for the implementation of this Action, the 

Commission may, on the basis of a risk assessment, contract independent audit or verification assignments for one 

or several contracts or agreements. 

6 STRATEGIC COMMUNICATION AND PUBLIC DIPLOMACY 

The 2025-2027 programming cycle will adopt a new approach to pooling, programming, and deploying strategic 

communication and public diplomacy resources. 

It will remain a contractual obligation for all entities implementing EU-funded external actions to inform the relevant 

audiences of the Union’s support for their work by displaying the EU emblem and a short funding statement as 

appropriate on all communication materials related to the actions concerned. This obligation will continue to apply 

equally, regardless of whether the actions concerned are implemented by the Commission, partner countries, service 

providers, grant beneficiaries or entrusted or delegated entities such as UN agencies, international financial 

institutions, and agencies of EU member states. 

Audiences targeted will include general public audiences, in particular youth, women and girls, leaders and rights 

advocates, opinion shapers at the community level, journalists, relevant stakeholders of the priority sectors, policy 

influencers and law makers, religious leaders, international development partners, Government institutions, private 

sector, schools, academia, international organisations, CSOs as well as cultural operators and artists, among others. 

Key messages will be developed in line with the priorities and tailored toward the specific audiences. A mix of 

channels and media will be used to enhance the intended outcomes based on several factors, including each target 

group's specific characteristics and needs, media trends, and the most efficient channels for communication. 

The background for key messages is to raise awareness and understanding of the EU’s role not only as one of the 

Government of Liberia’s main provider of grant resources, but also as a value-driven partner. 

Public diplomacy, strategic communication and dialogue with stakeholders will contribute to raising awareness, 

understanding and improve public perception of the EU, its influence in the world, culture and values, and the EU-

Liberia cooperation/partnership as well as reinforce and develop trusted channels of engagement with key target 

audiences and partners in Liberia. 

It is envisaged that a contract for communication and visibility may be contracted. To that extent, it must comply 

with the instructions given in the 2022 guidance document “Communicating and raising EU visibility: guidance for 

external action”8 or any successor document. 

 

 
8 https://international-partnerships.ec.europa.eu/knowledge-hub/communicating-and-raising-eu-visibility-guidance-external-

actions_en. 
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