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1.4.2 # of agreements signed between research 

centres and Zambia private sector supported by 

the Action 

innovation / research 

funds 

Output 5 

Related to 

Outcome 1 

Increased awareness and knowledge 

of the green and circular economy 

principles, characteristics and 

benefits among students, the private 

sector, the financing institutions, the 

work force and wider population. 

1.5.1 # people involved in green and circular 

practises at community level through small 

projects supported by the action 

 

1.5.2 Number of schools that are supported to 

adopt CE practises. 

1.5.1 0 

1.5.2 0 

1.5.1 TBD 

1.5.2 TBD 

Programme 

M&E’s reports 

 

Producers, consumers 

and other 

stakeholders change 

their production and 

consumption habits in 

response to increased 

awareness 

Output 1 

Related to 

Outcome 2 

Improved formalisation, 

consolidation and management 

capacities of the targeted MSMEs 

with a focus on youth and women 

led MSMEs. 

2.1.1 #  MSME that have received EU support  to 

improve digital and financial  and 

entrepreneurship skills through TA (% owned by 

women, % owned by youth, province)   

 

2.1.2 # MSME that have received support by the 

Action to adopt green and circular business 

models ( by type, sector, province, gender of the 

owner) 

 

2.1.3 # MSME that through EU support have 

accessed to concessional funds during the Action 

by type, gender and age of the owner   

 

2.1.4 #MSME supported by the Action that are 

formally registered   

 

2.1.1 0 

2.1.2 0 

2.1.3 0 

2.1.4 0 

 

2.1.1TBD 

2.1.2TBD 

2.1.3TBD 

2.1.4 TBD 

Programme 

M&E reports 

The supported 

MSMEs receive after-

care support by the 

specialised business 

advisory 

 

Viable tools can be 

developed to access 

women and youth at 

scale and in the 

provinces 

Output 2 

Related to 

Outcome 2 

Improved capacities of the targeted 

MSMEs for increasing their 

competitiveness, quality standards 

and for integration into the regional 

and international markets 

2.2.1. Number of MSMEs that received support 

from the action  to improve their capacity in 

quality improvement processes and  standards, 

marketing, e-commerce, B2B  negotiations, 

(disaggregated by the sex of the owner or the 

staff as applicable) 

 

2.2.2. Status of the digital platform to inform on 

markets’ entry preconditions 

 

2.2.3. # of business partnership resulting from 

B2B   followed up by the support of the Action   

 

2.2.1 0  

2.2.2 None  

2.2.3. None  

2.2.1TBD 

2.2.2 TBD…  

2.2.3. TBD 

2.2.1 

Programme’s 

and M&E’s 

reports,  

2.2.2 

Programme’s 

and M&E’s 

reports 

2.2.3. the 

digital 

platforms and 

the certificate 

of the web-

page/product 

Continued reform of 

trade policies and 

reduced Non-Trade 

Barrierss enable 

competitive access to 

regional and 

international markets 


